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Learn to create a positive
image for your business

The Marketing Source-
book for Small Business
by Jeffrey P. Davidson

You can make the most exciting
images in the world, but if you
don't create a positive image in
your clients' minds, you'll be out
of business fast. Even if you've
already carved your niche in the

market, you could get stuck in a
rut in the 1990s watching
business pass you by—unless
you're prepared. The Marketing
Sourcebook for Small Business
can help you position your
freelance operation or design
house in the marketplace of the
1990s.

You'll also understand better
the needs of your commercial
art clients in an increasingly
image-conscious society.

Unlike other business how-to
books, The Marketing Source-
book for Small Business looks at
the everyday concerns of men
and women in small businesses.
Then it offers practical advice,
not the latest fad, theory, or
philosophy.

Jeffrey P. Davidson shows
you how to become your own
futurologist, forecasting trends
so you'll be in the right place
before the right time.

Proven research techniques
and easy-to-find directories,

Case Studies show

detailed plans of

action for

exciting

markets

giants

* The accounting firm
that wanted to be

» Custom builders in
search of new

* A small shopping
center competing with

You'll learn how to devise successful marketing plans. < «

services, and contacts will help
you get crucial information about
competitors and customers
alike.

You'll learn to use advertising,
public relations, location, and
even financial statements to
project an image that keeps new
business coming in and old
business coming back. You'll
see how to use all kinds of
media effectively, how to turn
everybody in your business into
a sales rep.

Davidson even shows how to

become a key vendor for large
corporations—some of which
offer special programs and
financing to help small busi-
nesses.

If you never thought much
about the marketing side of your
business, The Marketing
Sourcebook for Small Business
is a great way to start. And if
you're already a marketing whiz,
it will show how you can steer
clear of rough times.
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